PHILIP MORRIS PRINTED SAMPLES 
Defensive #4 1997 


Audience/Segmentation: 

Target audience includes females age 35+ who fall into the following categories: active 
responders, new/recently switched, re-activate customers, non-Philip Morris competitive 
responders, Philip Morris competitive responders. 


Offer/Marketing Objective: 

Reward core customer base and increase response by offering three coupon versions 
(depending on audience segmentation): $1.00 off 4 packs or a carton, $2.00 off 2 packs or 
a carton, and $ 1.00 off 1 pack. 


Package Comiionents: 

Defensive #4 is a package containing brochure with the conclusion 3 stories, a set of 
glasses and pitcher as a premium item, coupon, and survey. 


Mail Date: 

October 17, 1997 


Vendor/Cost per Piece: 

$1.38 


Expected Results; 


Actual Results: 


DraftDirect Worldwide 


Source: https://www.industrydocuments.ucsf.edu/docs/ltln0004 
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